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Research on service quality and customer satisfaction with the
Massage Museum
Su, Wu %, Chi-ling, Lin 2
1 Meiho University . 2. Tajen University
Abstract

The purpose of this study were to explore the Kaohsiung and Pingtung customers
of service quality, satisfaction with the situation on the difference podosomes
Massage museum offerings. In this study, Massage museum on Kaohsiung and
Pingtung area 258 customers as the object of empirical research. In this study, The
study instrument was adapted self-make "research diastolic pressure massage service
quality and satisfaction of the" questionnaire. This study was performed using SPSS
version 17.0 statistical software, t-test, one-way ANOVA of variance confirmatory
analysis. The results showed that: 1 man in the whole, service, efficiency, demand,
caring, training and knowledge of the requirements of quality of service than women;
men overall, quality, equipment, needs, relevance, marketing satisfaction than women.
2. customers of different ages in the difference service quality in whole , equipment,
training and knowledge of significant level, customers of different ages in the
difference satisfaction in whole, equipment and relevance reaches significant levels. 3.
married in whole, services, equipment, efficiency, demand, caring, service quality
training and knowledge, information requirements higher than the unmarried. 4.
different levels of education in the whole customer service, equipment, efficiency,
demand, caring, training and knowledge, service quality information have differences;
in whole satisfaction, quality, equipment, needs, relevance, marketing, events
planning, perception difference reached significant level. 5. different occupations
customer demand, caring service quality differences exist; the satisfaction of needs,
marketing difference reached significant level. 6. The monthly income of different
customer service quality in significant differences in the level of information;
different monthly income in overall quality, satisfaction, significant differences in the
level of demand. We are hoping to correctly understand the key elements of a
successful business Massage museum in order to give the relevant industry Botox
recommendations for future research and related industries of reference.
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